
 I can hardly believe it has been a year since I 

was voted in as your LSFA president.  

 We have had a challenging year with lots of 

changes one of them being our struggle with our Louisi-

ana State Florist License. Our vice president –Mike 

Rome- represented us on many occasions to let our state 

and the nation know that we believe in our license and 

we were in favor of keeping it. There have been some 

changes to the testing as you will see in the report from 

Mike. Thank you Mike for your hard work and your trav-

els to represent us, you did an outstanding job. 

 In July we had our annual LSFA convention 

held in Alexandria. If you were in attendance you know 

how great it was I hope that you learned a lot and you 

take your knowledge back to you shops. I hope you are 

all “Surviviors”. 

 For those of you who were unable to attend, 

you missed an outstanding line up of great designers. 

Saturday started off with a hands-on design given by 

myself on tropical designs. All who attended were able to 

use their arrangements as centerpieces at the evening 

dinner. Everyone was excited to showcase their arrange-

ments. 

 Robbie Goodin gave another great presentation 

on sympathy work. She showcased the beautiful products 

from WR Goodin. Everyone learned new ways to en-

hance one of our biggest markets.  

 During the day some of the finest designers 

from around the state competed for the “Designer of the 

Year” The winners were announced during the 

dinner Saturday evening. The winner was Jon Nicholson. 

Congratulations Jon!!!  

 On Sunday we started our morning with a hands-on 

from our very own “Martha” (Martha Edwards) one of our 

past presidents. All in attendance were able to learn some 

new tricks using grids and armatures.  

 Jerome Raska of Teleflora presented “911 For the 

Retail Florist” giving us new ways to use our everyday prod-

ucts and recreate them into something new and exciting. 

 Our lunch program included our guest speaker Dr. 

Mike Strain who spoke on our state licensing and the new 

changes. 

Ian Prosser of FTD was “The Life of the Party‟ with new 

ideas on table and party pieces. He gave us many creative 

ways to sell the party and make a profit. 

 We finished our convention with our live auction. It 

is always fun to let loose and have fun. All left with some-

thing in hand. Thank you for continuing to help defray our 

cost by biding on the items. As always it was fun. 

 Last but not least a BIG THANK YOU to all of the 

vendors, presenters and volunteers who participated in mak-

ing this year‟s convention a great success.  

 If you missed this year‟s convention we hope that 

we will see you next year. 

 

To view pictures of this year’s convention, go to our web-

site at www.lsfaonline.com 
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The 2010 LSFA Designer of the year competition 

was a wonderful experience for the ones that put 

their heart and soul into the competition that would 

give them the opportunity to represent the state in 

the Southern Retail Division in Charlotte. Jon Ni-

cholson, Lauralyn Aswell, and Connie Leblanc 

worked hard to produce five pieces in a limited 

time and all did great.  The five design competition 

pieces were a glamelia corsage, a wedding cake 

topper, a funeral spray, a bride‟s bouquet and a cen-

terpiece exhibiting the effects of sheltering and ter-

racing. 

Jon took the first place trophy, a beautifully crafted 

glass piece provided by Teleflora. We thank Tele-

flora for providing all the trophies for convention. 

Many thanks to our judges for the 2010 LSFA De-

signer of the Year competition, they were:  Jerome 

Raska from Teleflora, Ian Prosser from FTD and 

Robbie Goodin from Goodin Company.  Thank you 

again for your expertise. 

LSFA DESIGNER OF THE YEAR 2010 
Richard Hicks, LMF 

UPDATE ON LOUISIANA  
RETAIL FLORIST LICENSE 

Mike Rome, LMF 

Following the recent attack by unlicensed florist 

and their Washington Attorneys, we have lost 

the design portion of the Retail Floral Exam.  

Effective immediately those individuals inter-

ested in obtaining a Louisiana Retail Florist Li-

cense have to merely take a written exam.   The 

requirement now is that the applicant pays $50 

and then they can take the exam at any time 

they wish by contacting one of the regional of-

fices of the Louisiana Department of Agricul-

ture and Forestry ( Locations of these office can 

be obtained from our website at 

www.lsfaonline.com).  They will order a test 

and the applicant will complete the test at that 

location and upon receiving a passing score will 

be awarded the Retail Florist License.  There 

remains an identification portion, in which the 

applicant will have to identify 10 common 

house plants from pictures.    

The Louisiana State Florist Association was in 

opposition to this change and worked diligently, 

but we were unsuccessful in stopping the 

change.  We will now pursue the Certified Flo-

rist Program which many other states offer to 

provide a reasonable alternative to the former 

licensing program.  

Go to www.lsfaonline.com for pictures of the con-
testants and winners of the LSFA Designer of the 

Year Competition. 



We all like the sound of “planting for profit.”  

As a retail florist, I am replanting my garden to 

provide material to cut for my business.  This 

represents almost pure profit for me.  Whether 

you‟re re-doing your landscape (at home or at 

your shop) or just filling some empty spaces, 

think about using plant material that you could 

also cut & use in your business.  Talk about 

offering your customers the freshest greenery 

around!  Granted, unless you have a huge gar-

den, you‟ll still have to buy foliage.  But when 

you need a small quantity of something differ-

ent, you can turn to your own garden. 

In no particular order, the table below lists 

plants that grow well in our zone and hold up 

when cut.  Many of these are evergreen and 

can be cut year round, barring freak snow 

storms and hard freezes! 

 

In this edition of the newsletter, I‟ll start with 

some of the small stuff.  You‟ll surely think of 

lots more. In future editions, I‟ll list some of 

the larger plants I like to use.  Most are easy to 

obtain in the wholesale nursery trade, or from a 

botanic garden, an arboretum (like Hilltop in 

Baton Rouge) or a Master Gardeners plant sale.  

Happy planting!! 
 

Emily Stich, LMF, has been a licensed landscape con-

tractor & horticulturist since 1992.  After schooling at 

the Washington National Cathedral, she was inspired to 

obtain a florist license in early 2006 and opened Trinity 

Flowers, LLC in Baton Rouge.  Her next goal is AIFD 

accreditation. 

 

 

 

 

 
 

Planting for Profit &/or Pleasure 
By Emily Stich, LMF 

PLANT MATERIAL  

Common name Botanical name  

Autumn fern Dryopteris erythro-
sora  

Leatherleaf fern Rumohra adianti-
formis  

Ming fern Asparagus myrio-
cladus  

Asparagus fern Asparagus densiflo-
rus óSprengeriô 

Tree fern Asparagus officinalis  

Holly fern Cyrtomium falctum  

Foxtail fern Asparagus Meyeri  

Arborvitae fern Selaginella braunii  

Sword fern  (contain it!) Nephrolepis exaltata  

East Indian holly fern Arachnoides simpli-
cior óVariegataô 

Asparagus plumosa   

Cast Iron plant, and its smaller 
relative „Milky Way‟ 

Aspidistra elatior  

Hostas of all colors; select those 
cultivars that perform well in the 

South 

Hosta  spp. 

Liriopes, especially the giant varie-
ties 

Liriope  

Airplane plant, especially the 
variegated 

Chlorophytum como-
sum óVariegatumô 

Horsetail  (highly invasive!!) Equisetum hyemale  

Christmas berry --  nice shiny 
foliage & red berries 

Ardisia crenata  

Rosemary -- so fragrant! Rosmarinus offici-
nalis  

Italian ruscus Danae Racemosa  

Ivy, but be careful where you plant 
it 

Hedera  

Fatshedera, a cross between fatsia 
and ivy 

Fatshedera  

Ligularia – incredible foliage, 
many varieties 

Ligularia  

Ornamental grasses with useful 
foliage and seed heads or plumes 

  

the groundcover junipers Juniperus  



Isn‟t it amazing that flowers can be transport-

ed out of water for thousands of miles, revi-

talized, and then placed on display for days at 

a time?  Decades ago, no one would have 

believed that we would purchase such di-

verse plant materials as we have today, hav-

ing them shipped from all over the planet.   

 

Flowers are living, respiring objects.  Caring 

for them and providing for them so that they 

can be their best is truly a balancing act.   

 

All LSFA members should strive to fully em-

ploy the strictest care and handling methods.  

This is the most important thing that we 

should do to increase the value of our prod-

ucts.  Imagine the number of consumers 

whose expectations are altered by short-lived 

flowers, but whom never get their message 

across to the florist?  Unhappy customers‟ 

dollars go elsewhere for purchases of cloth-

ing, a gift card or stating “in lieu of flowers . 

. .” in an obituary.   

 

Floral shop management should set clear ob-

jectives in floral processing leaving no room 

for error.  They could help employees to 

learn how to process more effectively through 

supplying proper tools including sharp knives 

and pruning shears rather than scissors or dull 

cutters.  Tools can be designated for each em-

ployee or fastened to work stations.  When 

they become dull, they should be sharpened or 

replaced as this has an effect on the life of 

flowers.  Management could also provide the 

proper tools for mixing including as well as 

simple techniques such as marking bucket inte-

riors with the appropriate level of water and the 

appropriate amount of powder or liquid con-

centrates.   

 

We are firm believers in florist shops having 

proportioners, special equipment sold by 

Smithers Oasis that mixes fresh flower food 

solution with water at the correct rates auto-

matically.  Much of the problem associated 

with flower food not doing its job is because 

some shops use too much, or more often, too 

little flower food.  A light sprinkling of powder 

in a bucket with varying amounts of water is 

potentially harmful to floral longevity. 

Sales staff and designers can improve the flow 

of flowers from receipt to delivery by selling 

from existing inventory.  Rather than purchas-

KEEPING FLOWERS FRESH 
Dr. Jim Del Prince, AIFD, PFCI 



ing more flowers to fill an order, more creative 

selling involves romancing what youôve got, 

not what you can get.   

 

When flowers and foliages are old, they cannot 

be improved.  Most of the time, they cannot 

even be air-dried effectively because they lose 

their integrity.  Old material simply cannot be 

improved, even with excellent design.  Design-

ers know that high-quality flowers ensure high-

quality designs.   

 

Professional florists should make time to gar-

den, outdoors and indoors.  Buy flowers, and 

make those purchases from different locations, 

not just your own.  A florist should be aware of 

the time and work necessary to produce flori-

cultural crops.   

 

Management can use this checklist as a starter, 

tailoring floral processing needs to suit their 

operation.   

¶ Prepare holding solutions prior to receipt of 

floral materials.  If you know you have flowers 

arriving, prepare the bucket solutions ahead of 

time. 

¶ Only use sanitized buckets 

¶ Follow manufacturers‟ mixing directions 

for fresh flower food solution 

¶ Unpackage flowers upon receipt 

¶ Inspect for quality, freshness; compare 

product to invoice 

¶ Remove all foliage that will fall below the 

water line 

¶ Remove only the attached foliage that will 

fall below the water line 

¶ Recut stems with a sharp blade 

¶ Place stems in water immediately 

¶ Allow flowers to take up fresh flower food 

solutions for a minimum of one hour prior to 

refrigeration 

Some flowers should be left out of the cooler 

until blooms open to the appropriate point for 

design 

 

Remember, the best practice in creating a 

vased floral design involves two identical vas-

es.  The first is used for creating the design.  

Once created, remove the entire arrangement 

of flowers to the second vase, holding pure 

fresh flower food solution with no debris.  This 

ensures that the vase water is free of loose foli-

age that contributes to bacterial build-up and 

stem clogging.   

 

Dr. Jim Del Prince is a Professor of Floral 

Design at  Mississippi State University. 

Continued... 



The Louisiana State Florists Association, founded in 1959, is a professional association designed to 

assist in all areas of the floral industry.  Members include licensed florists, retailers, wholesalers, and 

other individuals who service the floral industry.  The LSFA serves the floral industry for all of Louisi-

ana working closely with the Louisiana Horticulture Commission as its governing agency.  For more 

information about our association contact; 

Julie W. Spedale 101 Rue Beau Soleil Broussard, LA  70518 ~ 337-837-2286  

lsfa@lsfaonline.com or visit our website at:  www.lsfaonline.com.  
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